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VISION 
Cheekwood will be cherished locally and recognized nationally for its unique ability to welcome visitors of all ages with one-of-a-kind  
indoor/outdoor experiences reflecting its noted art and botanical collections displayed in one of the great American Country Place Estates. 

MISSION 
Cheekwood is a 55-acre botanical garden and art museum located on the historic Cheek estate. Cheekwood exists to celebrate  
and preserve its landscape, buildings, and art and botanical collections, and, through these unique means provide an inspiring  
place for visitors to explore their connections with art, nature and the environment. 

VALUES 
Preservation of our landscape, structures, art and botanical collections. 
Education  
Beauty and the recognition that individuals define and appreciate beauty in their own ways and for their own purposes. 
Creativity, discovery and exploration of the world around us. 
The sense of place that is Cheekwood and the memorable experiences it creates. 
Honesty, integrity and respect for all. 
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It was a milestone year for our members and visitors at Cheekwood.  We welcomed over 
175,000 visitors of all ages to participate in the unique art and garden experience that  
Cheekwood provides to the community.  Over 45,000 of those visitors participated in a wide 
variety of Public Programs, from Pre-K  12 curriculum-based school tours offered  
free-of-charge, to Docent-guided tours of our art and garden collections, to countless  
classes, workshops and even summer camp. 
  

adjacent stacked-stone wall. These improvements ensure safe access for the thousands of 
schoolchildren and visitors arriving by charter and school buses. 
  
This has been an exciting year for awards and accolades. Cheekwood received 13 awards for 
excellence in marketing, including 2 esteemed American Association of Museums awards. In 
addition,  the foremost name in travel publishing, recently named Cheekwood  
a 2008  selection, a designation reserved for only 15% of the destinations 

 
 

  
With an exciting Cheekwood milestone on the horizon, our 50th anniversary in 2010, the  
focus for the Board of Trustees for 2009 remains simple: provide the best visitor experience 
possible by creating engaging programs and exhibitions year-round.  This focus has led to  
the creation of a new Strategic Plan, as well as the formulation of newly expanded Mission, 
Vision, and Values Statements as we position Cheekwood to face the next 50 years of  
exciting opportunities. 
  
Few cities have an institution that provides access to engaging art and garden collections 
 in such a beautiful and historic setting as Cheekwood.  Thank you again for your incredible 
generosity which makes Cheekwood a unique and inspiring place for visitors to explore their 
connections with art, nature and the environment. We are immensely proud to count you 
among our most valuable friends. 
 
 

Gratefully, 
 
 
 
 
 

Jack Becker, Ph.D.     James L. Shaub, II  
President & CEO     Chairman, Board of Trustees 
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2008 NUMBERS 

Enriched the lives of 175,000 people through exhibitions,  

education outreach and public programming  

Increased attendance by 8%  

Expanded member households with an 8% increase to 7,700. 

Highest overall Public Program Attendance on record  

with 45,175 total 

Nearly doubled school tour attendance and summer camp  

attendance by 22% 

Achieved a balanced budget for a fourth consecutive year 

5 

2008 ACCOLADES & AWARDS 

 

travel guidebooks 

 

Two AAM (American Association of Museums) awards, three silver American Advertising  

Federation ADDY® awards, and four TAM (Tennessee Arts Commission) awards 

Finalist for Salute to Excellence in Communication by the Center for Nonprofit Management 

 

 

 

Corpus, Figure, Skate was selected as the 

 


